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When Robert J. Goldman, Presi-

dent of the Photographic Society

of America, and his wife made

a round-the-world cruise in Janu-

ary, their Minox traveled right

along with them, recording the

strange and memorable sights of

foreign lands—a few of which are

shown here. Taking pictures under

a great variety of lighting condi-

tions with a minimum of prepara-

tion, Mr. Goldman brought home a

wonderful record of his trip.

Of the photo at the upper left, he

hays, “This was taken under diffi-

cult and contrasty lighting condi-

tions in a native market in Africa.

Pictures of natives, human interest

shots and any other photos of peo-

ple are always the most interesting,

but the hardest to take. Most peo-

ple ‘freeze’ when a camera is

pointed at them—but not when
you’re using a Minox. Its incon-

spicuous size makes it invaluable—

particularly when shooting those

who do not want their pictures
taken.”

The upper right photo was taken

in the S.S. Bergensfjord’s motor
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launch, going ashore to one of the

South Sea Islands. Mr. Goldman

comments, “The helmsman at the

tiller was completely unaware of

the fact that his picture was being

taken. I can never get over the tre-

mendous depth of field obtained

with the Minox lens, and believe

this is a good example of it.” The

third photo was taken at the mar-

ketplace in Madeira, Portugal,

where “again the light was very

(Continued on Page 19)
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LAST CHANCE TO ENTER

3RD MINOX CONTEST
The time has come to stop pro-

crastinating and start scrutinizing
in earnest all the Minox shots

you’ve taken during the past year

—in order to enter the best of them

in the Third Minox Photo Contest

before it closes on August 31st!

Time is quickly running out... and

you'll never win top honors unless

you enter. Look through your

Minox prints today . . . send in the

best ones tomorrow!

The Contest has two divisions.

Commercial, industrial and busi-

ness photographs should be entered

in the “Business” division; por-

traits, travel shots, family, animal,

adventure shots, etc. fall under the
“Pleasure” classification.

All entries will be judged by

three renowned photography ex-

perts: HUGH EDWARDS, Curator

of Photographs of the Art Institute

of Chicago; AL MADSEN, Photo

Editor and Chief of Photography of

the Chicago Tribune; and JOE J.

MARX, two-time First Prize win-

ner of the Minox Photo Contests.

Duplicate prizes will be awarded

winners of the “Business” and

“Pleasure” divisions as follows:

1st Prize—Minox B Camera PLUS

a year’s supply of film PLUS in-

scribed Minox trophy with gold

metal Minox camera symbol.

2nd Prize—Minox Electronic Flash

with folding reflector and power

pack in genuine leather case.

3rd Prize—Minox Slide Projector

with £/1.6 Minolux lens. Carrying

case included.

4th, 5th and 6th Prizes—Minox Ad-

justable Copying Stand for copying

book pages, letters, etc.

7th, 8th, 9th and 10th Prizes—

Minox Right Angle Finder Mirror.

Permits around-the-corner picture

taking.

Following are

the rules of the

Third Minox

Photo Contest:

1. Prints must

be Minox pho-

tographs taken

between Sep-

tember 1, 1959,

and August 31, 1960.

2. Entries should be mailed to the

Minox advertising agency, Herbert

Baker Advertising, Inc., 737 North

Michigan Avenue, Chicago 11, IIli-

nois, and marked “Third Minox

Photo Contest.”

3. All entries must be postmarked

before midnight August 31, 1960.

4. Print size must be 24%” x 3%” or

larger. Negative must be available

for future prize prints.

5. Enter as many prints as you wish

in one or both contest divisions.

6. Each print submitted must con-

tain the following on the back:

a. Classification of entry—either

“Business” or “Pleasure.”

b. Contestant’s name, address,

city.

c. Type of film used.

7. Minox photographs in the Pleas-

ure Division will be judged on in-

terest and artistic superiority.

8. Minox photographs in the Busi-

ness Division will be judged on use-

ful application of Minox to business

or industry.

9. Prize-winning pictures become

the property of Minox Processing

Laboratories and must be released

for publicity purposes.

10. Contest is open to residents of
the United States and its territories.

Employees of Kling Photo Corpora-

tion, Minox Processing Labora-

tories, their advertising agencies,

and members of their families are

not eligible.
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Laughs And Lather Makeda Photos

Soapsuds are incredible, fascinat-
ing playthings, and any child who
shares a bathtub with suds makes
this discovery. The happy 3-year-old
pictured here knows that all sorts

of magic can be performed with big
blobs of soapy lather. She discov-
ered, during a shampoo, that well-

lathered hair can be “set” in any
style to help a girl choose her own
hair do .. . and that soap beards
and mustaches can reduce parents
to peals of laughter. Incidentally,

fathers and mothers can have as
much fun as their offspring, record-
ing their mirthful antics on film.
The child’s bath and shampoo

should be a treat, not a bore to be
endured under threat of punish-
ment, and the ideal way to accom-
plish this is to mix fun and pleasure
into the soapsuds. Creating funny

effects with well-lathered hair is the
most exciting game of all, and you

can capture it all with your Minox.
Whether you’re an experienced

photographer or an amateur Min-
oxer, you can enjoy the children’s

bath time. Keep your camera handy
and loaded with the new Plus-X
Pan that permits shooting indoors
in available light, with or without
flash, with a negligible amount of
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grain in the finished prints. You’ll
find yourself snapping some re-
warding candids. . . and remember
—if at first you don’t succeed very
well, the subject matter will prove
so tempting that you’ll want to keep
on trying!

a~
2.=f

Overheard at the Waldorf-Astoria: “If
all cameras were women, Minox would
be the lady among them.”
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Lancaster watch camera, 1889

When Daguerre developed the
first camera, film was unknown. In-

stead silvered copper plates meas-

uring 644” x 84” were used in his

daguerreotype process —a size

big enough to show details yet not

awkward. This size plate, however,

necessitated a bulky camera. Smal-

ler plates could not be used because

there was no practical method of

enlargement.

Throughout most of the 19th cen-

tury, the size of the camera almost

invariably determined the size of

the final picture. But all this was

changed with the introduction of

gelatin-bromide emulsion. By 1880

the gelatin dry plate was universal-

ly adopted, and in 1889 practical

transparent film was put on the

market by the Eastman Dry Plate

& Film Company. The increased

sensitivity of the new material

eliminated the need for the photog-

rapher to carry a tripod, materials

and equipment for sensitizing his

plates, and processing equipment.

He could now carry nothing but his

camera.

FIRST “MINIATURE”

CAMERAS ARE BORN

As a result, a host of hand held

cameras appeared on the market.

Photoret of 1893

FORERUNNERS OF THE

Kombi of 1893

They were mostly box cameras
which, in an age when the typical
camera was a bellows affair sup-
ported on a tripod, were called “de-

tective cameras” because they did

not resemble a camera at. all.
George Eastman’s Kodak detective

camera of 1889 with its load of

American film enabled 100 expos-

ures to be taken simply by pressing

a button, turning a knob and pull-

ing a string.

The same year saw the introduc-
tion of a “watch camera,” manufac-

tured by James Lancaster of
Birmingham, England. It was 214”

in diameter and 34” thick. When

the stem was pressed, the front

swung open and six telescoping

tubes popped out to form the bel-

lows of a miniature camera. The

lens was set on the front, and a

freely revolving disc with a hole

in it served as a shutter.

In America in 1893 the Magic

Novelty Company manufactured

another camera modeled upon the

pocket watch—the Photoret. About

the same size as the Lancaster cam-

era, it was loaded with a 2” disc of

film on which six negatives could

be taken, each 44” square. This ap-

pears to be the first ultra miniature

with which several exposures could

be made on one loading.
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ULTRA MINIATURE MINOX

The incorporation of roll film,

which enabled an increased number

of negatives to be taken on a single

loading, was left to Alfred C. Kem-

per of Chicago, whose Kombi cam-

era of 1893 was a metal box 2%4” x

158” which accepted specially

spooled roll film. Each roll gave

25 negatives. The Kombi was intro-

duced at the World’s Fair of 1893

and, although it was a crude instru-

ment, it had great success and was

mass produced.

In 1903 a German manufacturer

built a roll film camera into the

handle of a cane. Twenty negatives

measuring 1” x 1” were obtained

on one loading. Four extra spools

were stored in the handle. The ultra

miniature was now anticipated as

far as film size was concerned, but

since the camera was an integral

part of the walking stick, it could

hardly be classed as more than a

novelty.

With the Expo of 1904 and its

British imitation, the Ticka of 1906,

the present-day ultra miniature was

strikingly approached in design,

function and results. Both cameras

resembled watches; both were

loaded with enough 17.5 mm film

in cassettes to enable 25 negatives

to be taken with one loading.

The watch Expo was followed by

the Expo Police Camera of 1911.

This was a much larger camera in

the form of a box measuring 334”

x 2%” x 1-3/16”. The roll film was

increased to 26 mm in width. The

Ticka last appeared in 1908, and

was replaced in the following year

with the company’s Ensignette, a

folding roll film camera which col-

lapsed into a size slightly smaller

than the Expo Police Camera.

After enjoying widespread popu-

larity, the extremely small cameras

dropped out of sight in the excite-
ment of the development of the 35
mm. No camera used film as small

as the Expo and Ticka until the ad-

vent of the Minox.

This fascinating account and the
accompanying pictures were repro-

duced in part from an article by
Beaumont Newhall in Image Maga-

zine, an outstanding publication of
the George Eastman House that
features material on the history of
photography of today and yester-
day. Image is available at a cost of
$6.00 per year from the George
Eastman House, 900 East Avenue,

Rochester 7, New York.

Cane handle camera of 1903

Expo Police Camera, 1911
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THEY SELL MINOX... THEY SHOOT MINOX
‘Py wink. Yes, that’s Minox: light as

we : . a feather, quick as a wink, always
HERE, and lots of fun. No wonder

you'll never catch me without it!”

Other winners were Abbott Syd-
ney of Van Nuys, California, 2nd;

Fred Buchholz, Prairie Village,

Kansas, 3rd; and Richard Halpert,

Los Angeles, California, 4th.

By Fred Buchholz, Kansas City

In an effort to find out how the

men who sell the Minox,rate as

Minox photographers, Kling Photo

Corporation, U. S. Minox distribu-

tor, recently conducted a Minox

Print Contest among members of its

sales staff. Prints were judged for
both technical quality and pictorial

content, and, in addition, each man

submitted a short article on “Why

I Like Taking Pictures with the
Minox.”

Top winner was Len Wickens of

Lexington, Massachusetts, who

wrote, “I have all sorts of cameras,

but the Minox is the one I have the
most fun with. Yes, F-U-N is the

operative word with Minox... be-

cause my Minox is my pal, my

constant companion. It’s always

HERE, that’s why. Where’s HERE,

you ask? Why, that’s simple—

HERE is where I am at any time.

It’s not THERE, like the other cam-

eras usually are when I need them
most. It’s HERE with me on vaca-

tion, HERE with me in the garden,
HERE with me and the family,

HERE with me at work all day,
HERE with me in the plane, in the
car, in the train, in the boat. And I

never notice it. Just 3% ounces,

slim and sleek, in my trousers pock-

et. It gets all the photos I want
when I want them — quick as By Len Wickens, Boston
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MARX’S MINOXOLOGY
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Editor’s Note: Joe J. Marx, President

of So-Lo Marx Rubber Company of
Loveland, Ohio, is one of the world’s

most enthusiastic Minoxers, having won

first prize in the Pleasure Division in

both the First and Second Minox Photo

Contests. A regular contributor to the

Minox Memo, Mr. Marx explains in this

issue some of his tips on “How to Win a

Contest.”

I had never entered a contest in
my life until my wife asked, “Why

don’t you?” .. . so I did, and I won
first place in the Minox Photo Con-
test in 1958, and first and seventh in
1959. Now they’ve made me a

judge, and I’m happy to pass along

these hints. Help yourself to them,
and I hope you win contest number
three!

First, remember that the Minox

contest is not one designed to invite

millions of entries. There are rela-
tively few photos submitted, so

your entries have a good chance.
Here are some suggestions which

may be helpful to you.

1. Carefully go through all your
Minox prints for which you have

negatives. Show the best one to a

photographer friend, as well as to
two or three others whose judg-

ment you respect. From all these

opinions—and especially your own

—pick several Minox prints that
you think have (a) human interest
appeal, (b) some originality and

(c) are clear, properly exposed and
reproducible.

2. Now send in the print as is or,

better still, “dress it up” in some
way, such as mounting on card-
board, to get the attention of the
judges. While quality of idea and
quality of work are essential to suc-

cess, your presentation is also im-

portant. A poor print won’t stand

a chance just because you “circus”
it up, but a good picture, well pre-

sented, does make a better impres-

sion. Be straightforward . . . don’t
try to use tricks. Let the work itself

stand out on its own merit.

3. I have met many Minox users
and many more have written to me,
and from all of our conversations I

have come to the conclusion that
few Minoxers realize the added val-

ue of enlargement. If you have your

own Minox enlarger, get busy with

those selected negatives. A Minox

photo dealer or a member of a local

camera club will help you—do not

hesitate to ask. People like to give

advice. If you do not have an en-

larger, send your favorite prints

and negatives in strip form to

Minox Processing Laboratories, P.

O. Box 94, Forest Hills, 75, New

York, circling the number of the

negative or negatives that you want

enlarged. A size 8 x 10 is only $1.25.

And while you’re at it, why not

order two prints of each and keep

one for yourself?

4. Before selecting your entries,
consider the three judges and what

you think this art curator, this

newspaper photo editor and this

previous contest winner would like.

(Contest judges try hard not to let

their personal preferences or preju-

dices in photography influence their

judgment, but remember— judges

are human too.)

(Continued on Page 19)
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CAUTION: WATCH

THAT BLANK FILM!
Upon occasion, Minox Processing

Laboratories has received letters

from Minox’ers who sent in cas-

settes of “exposed” film but re-

ceived no pictures in return. They
are sure that something is wrong

with their cameras, but, in reality,

the cause often lies in another di-
rection.

When Minox Processing Labora-

tories receives a film for processing

and finds there is nothing on the
roll, they return it to the customer.

If the film was properly exposed,
then something is wrong with the

camera. Quite often, however, the

truth of the matter is that a fresh

box of film is opened, and one cas-

sette is put into the camera and ex-

posed. Upon reloading the camera,

the two cassettes become switched,
and the exposed film is reinserted.

The unexposed film is then sent out

for processing.

When the customer receives his

processed film, he naturally finds

no pictures, and is generally so an-

noyed that he doesn’t use his Minox

again for perhaps a month or more.

Eventually he proceeds to expose

the already used film (which, in-

asmuch as Minox film cannot be

double exposed, keeps the original

exposures safe), and sends it out

for processing. When the film is de-

veloped and printed, the customer

receives his original pictures and

believes that the processing lab had

been holding it for months... re-
turning it only when the new roll

was sent in for processing. This, of

course, is not the case, and the ex-
posures that he thought he was

making have been lost.

Another cause of blank film is a

relatively recent one—appearing

since the introduction of the Minox

B. Many Minox’ers who are new

owners of the model B push the

meter button instead of the shutter

release when shooting. To avoid

this, be sure you hear the familiar

click of the shutter before trans-

porting the film to the next ex-

posure number.

So take care. The next time you

receive a blank strip of negatives,

check these points before rushing
off your camera for repair.

MINOX CLUBS

LOOKING FOR MEMBERS

(p= .

ise
ne?)

Minox’ers in the Chicago area

will soon have an opportunity to

meet and exchange ideas with other

Minox owners, thanks to Stuart

Katz, 1246 Pratt Blvd., Chicago.

Mr. Katz has advised us that he

would like to hear from other

Minox enthusiasts regarding the

formation of a Chicago Minox Club

for mutually helpful discussion.

Minox’ers in and around Chicago

who would be interested in joining

may contact him at the above ad-

dress or by calling his home, BR

4-4800.

New York Minox Clubs: atten-

tion! Jerome S. Kriska, 900 West

End Avenue, New York, is inter-

ested in becoming a member of a

Minox Club, and would appreciate

hearing from an existing club rela-

tive to his joining.
The rapidly growing Boston

Minox Club is always anxious to
hear from Minox’ers in the Boston
area who would be interested in be-
coming members. Contact Arthur

E. Frank, 14 Linda Lane, Newton

Highlands, Mass., for information.
The Minox Memo is always in-

terested in the activities of Minox
Clubs throughout the country...

(Continued on Page 19)
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WHAT'S GOING ON HERE?

Seymour St. John, headmaster of
the Choate School in Wallingford,
Connecticut, took this wonderfully
alive Minox shot in Tashkent in the
Soviet Union, capturing the diversi-
ty of peoples living at the cross-
roads of Asia. Here melted together
in the land of origin of the Ameri-

<=
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can Indian are races from Central
Europe to Korea, from the Arctic
Circle to the Himalayas. Schools

are taught in 16 different languages.

What was going on here? This
particular group was intrigued by a
rare sight indeed: an American

headmaster having his hair cut!
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SHOOTING FROM THE HIP

ae

Les Barry’s column in the Febru-

ary issue of Popular Photography

Magazine was a fascinating discus-

sion of surreptitious shooting that

could be extremely helpful to all

Minox’ers. Mr. Barry had received

a letter from a Cleveland Minox’er,

John Cheshire, who wished to find

new and better methods of captur-

ing completely candid pictures with

his newly acquired Minox.

Among the suggestions Mr. Barry

offered was the use of the Minox

Reflex Viewfinder (shown above at

left), a mirror-prism attachment

that slips onto the camera’s view-

finder to permit viewing from a 90-

degree angle, thus enabling you to

hold your Minox in any position—

at the waist, above the head, etc.

—glance into the prism finder and

shoot. The Minox two-lens prism

viewfinder is available at $14.95, in

models to fit both the Minox B
and the IIIS.

Another answer to “sneaky”

shooting is through the Minox

Right Angle Finder Mirror (shown

above at right) a device that en-

ables you to shoot to the right or

left while facing straight ahead...

thus permitting, in effect, around-

the-corner picture taking. This is

also available in models for both the

Minox B and Minox IIIS, and re-

tails for $9.95.

It is possible, however, to keep

your picture-taking actions com-

pletely disguised without the use of

accessory equipment. As Mr. Barry

suggested, “I have found that shoot-

ing from the hip without the aid of
an accessory finder is altogether

possible and practical, because of

the broad fields of view provided

by the ultraminiature’s relatively

wide-angle lenses. This takes a little

practice, but if precise composition

is not a question, you can work out

your hip-shooting method with lit-

tle difficulty. It’s mostly a matter of

being able to recognize your cam-

era’s field of view without having

to look through the viewfinder. In

other words, you should be able t

tell, just by glancing at a scene, how

much of it would be included in

your picture if you were to take it

with camera to eye.

“My method is to draw a set of

imaginary lines extending from my

shoulders. These lines go forward

at a very slight angle for the first

five feet. In other words, if I’m go-

ing to take a horizontal picture of

something within five feet of me, I

face the subject headon and assume

that only that area within a pair of

parallel lines beginning at my

shoulders will be in the picture. If
the subject is more than five feet

away, I imagine that each of these

invisible lines leaves its shoulder at

something like a 30-degree angle.
You can practice by extending your

arms to make a 60-degree angle

with yourself at the point wher

they meet.

“Having established the field of

view, I make sure that the camera,

which I hold about waist high, is

perfectly level, or tilted upward to

include a standing person’s head or

other high object. With practice,

I’ve become quite adept at estimat-

ing angles of view, even to the ex-

tent of being able to shoot verticals
from the hip. Start with horizontals,

trying, at first, to simply get the

subject within the picture, and nar-

rowing down to eliminate extrane-

ous area as you gain confidence

through experience.”


