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MISS UNIVERSE ON PARADE
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Mathew Matejcich of San Pedro, California, had his

Minox in his pocket ready to shoot when he stumbled

onto a galaxy of international beauties—the finalists

competing for the title of Miss Universe. We think

you'll agree that these informal pictures seem to cap-

ture each girl’s charm and beauty, and eloquently ex-

press the reasons why she was chosen to bear her coun-

try’s title.
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YOU COULD WIN THE 3RD MINOX CONTEST!

Amateur or professional, your

next Minox shot could win top

honors in the current nationwide

Minox competition—if you enter it

in the Third Minox Photo Contest.

You may enter as many Minox

photos as you wish in one of two

divisions: the Pleasure Division,

for portraits, travel shots, family,

animal, adventure shots, etc., or the

Business Division, for commercial,

industrial or business photographs.

Duplicate prizes will be awarded to

winners of each division.

Your photographs will be care-

fully judged by three renowned

photographic experts: HUGH

EDWARDS, Curator of Photo-

graphs of the Art Institute of

Chicago; AL MADSEN, Photo

Editor and Chief of Photography of

the Chicago Tribune; and JOE J.

MARX, two-time First Prize win-

ner of the Minox Photo Contests.

Duplicate prizes will be awarded

in each division as follows:

1st PRIZE—Minox B Camera plus

a year’s supply of film PLUS in-

scribed Minox Trophy with gold

metal Minox camera symbol.

2nd PRIZE—Minox Electronic

Flash with folding reflector and

power pack in genuine leather

carrying case.

3rd PRIZE—Minox Slide Projector

for black-and-white or color. Carry-

ing case included.

4th, 5th and 6th PRIZES—Minox

Adjustable Copying Stand for copy-
ing letters, book pages, etc.

7th, 8th, 9th and 10th PRIZES—

Minox Right Angle Finder Mirror.

Permits around-the-corner picture

taking.

Following are the rules of the

Third Minox Photo Contest:

1. Prints must be Minox photo-

graphs taken between September 1,
1959 and August 31, 1960.

2. Entries should be mailed to the

Minox advertising agency, Herbert

Baker Advertising, Inc., 737 North
Michigan Avenue, Chicago 11, IIli-

nois, and marked “Third Minox

Photo Contest.”

3. All entries must be postmarked

before midnight, August 31, 1960.
4. Print size must be 24% x34” or

larger. Negative must be available

for future prize prints.

). Enter as many prints as you wish

in one or both contest divisions.

6. Each print submitted must con-

tain the following on the back:

a. Classification of entry—either

Business or Pleasure.

b. Contestant’s name,

and city.

c. Type of film used.

7. Minox photography in the Pleas-

ure Division will be judged on in-

terest and artistic superiority.

8. Minox photographs in the Busi-

ness Division will be judged on use-

ful application of Minox to business

or industry.

9. Prize-winning pictures become

the property of Minox Processing

Laboratories and must be released

for publicity purposes.

10. Contest is open to residents of

the United States and its territories.

Employees of Kling Photo Corpora-

tion, Minox Processing Labora-

tories, their advertising agencies,

and members of their families are

not eligible.

address
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RAGGEDY ANN’S BIRTHDAY PARTY
When your “little mother” de-

cides it’s Raggedy Ann’s birthday,

then it’s time for you to put your

Minox to work, because you have

a wonderful opportunity to capture

your child’s fantasy on film. A sin-

gle snapshot of daughter, Raggedy

Ann and birthday cake would be

just one chapter. It may be lively

and lovely, but it is not the whole

story.

Begin your picture story at the

beginning, just as the photographer

did who made the above pictures.

How old is Raggedy Ann today?

Three, says the little mother, but

it’s hard to hold up just three fin-

gers so up go all five. Next she

blows out the candles, tests the

frosting, helps Raggedy Ann do the

same ... and then we get down to

the serious birthday business of

cake eating.

This is the whole story—a story

that just one picture can only hint

at. It can be told best in a series of

pictures, and it’s easy to take a pic-

ture story—in fact, the key word is

simplicity.

First, of course, you need a plot,

and you never have to wait long for
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inspiration with a child in the

house. Whether it is a birthday

party for a doll, the painstaking

construction of a house of blocks,

or just playing “dress up” with

mother’s clothes, you have a story

unfolding before you and before

your camera. The only trick is to

be ready when it happens.

Once you have your plot, there

are five simple things to keep in

mind that will help bring your pic-

ture story alive:

1. KEEP IT CANDID. Let the

child do his own posing. As he be-
comes engrossed in play, he may

even forget you are around. That is

when you can get the best, truly

candid pictures. Stay on the fringe

of the activity, and let your star

“ad lib” as he goes along. He will

do much better, and so will you.

2. WATCH FOR “CUTE” EX-

PRESSIONS. This follows the can-

did picture advice. The child will

come up with facial expressions and

physical contortions that you could

never get from him “on request.”

Your role here is to be ready to

snap on cue—when you see the ex-

pressions you want. And if you miss

one, don’t be disheartened . . . there
will be an even better one just sec-
onds later.

3. GET THE BEST ANGLE. This,
again, is a simple rule, but it is one

that is frequently overlooked. And
“overlooked” is the word, if you
take a child’s picture from an
adult’s-eye view. The child’s world
is probably a good three to four
feet closer to the floor than your
world. Get your camera down to
his level and you will get better
pictures. After all, the face and
hands are what you want, not the

top of his head and shoulders.

4. GET CLOSE UP. Again, this is

simple but sometimes hard to re-

member. The lens of your camera
“sees” all that you see through the
viewfinder. Get close enough to
your subject so that it fills the view-
finder.

5. KEEP IT SIMPLE. As we have

said, the key word in any picture
story is simplicity. It is most impor-

tant to keep the setting simple. The

child, and what he is doing, is what
you want to photograph. A clut-

tered background — flowered wall-

paper, lamps, couches—will only

detract from the child. This is the
only time you should act as a “di-

rector” ... by having the story un-
fold in front of a plain wall. It will

keep the child the center of interest,
as he should be, in your pictures.

That is all there is to making
good picture stories—pictures that

will be treasured more and for a
longer time than single snapshots

because they tell so much more

about your child and the fantasy

that was his for a brief time. So be

ready—your Minox loaded with

Tri-X film or Minox flash equip-

men handy —for the next picture
story that comes to life in your
house. It’s easy, it’s fun, and the

results are wonderful.
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MINOX IN THE NEWS

Ric Rac
by ROBERT BRUCE

ys Light-heavyweight champion Archie
Moore tried his hand at operating an

ultra-miniature Minox B with great success. The

champ weighed in at 174 in his return bout

with Yvon Durrelle; the Minox B weighed in

slightly over 3 ounces.

Our new citizens of Hawaii are obvi-

ously just as Minox-conscious as those

in this country. Here, for example, is an oil

painting reproduction of the recent Harper’s

Bazaar cover featuring the Minox B which was

prominently displayed in the window of a

fashionable dress shop in Hawaii.

Robert Bruce sweaters ran this full column ad

in the October issue of Sports Illustrated, pic-

turing their “outdoor man” as a Minox en-

thusiast.
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WHY THE MINOX

CAN “TAKE IT”

During a recent visit to the

Minox factory in West Germany,

we learned some astonishing facts

which help to explain why the

Minox works with exact precision

year after year.

While watching the testing of

Minox shutters, for example, the

engineer in charge explained to us

that the shutter blades which are
only .004 mm in thickness, travel at

a speed of 4334 miles per hour when

the exposure is made!

A special testing machine is con-

stantly at work testing Minox shut-

ters at the rate of 2400 exposures

per hour on ever¥ camera that goes

to the testing laboratory. This fan-

tastic pace is maintained until the

shutter is literally worn out. The
particular camera being tested dur-

ing our visit had been operated at

this pace for more than 50 hours,

without interruption and was still

going strong. Translating this per-

formance into actual use means

over 120,000 exposures without a

hitch. That’s 2400 rolls of 50 ex-
posure Minox film! Probably few

people will ever reach such an im-

pressive total of Minox pictures.

The next time you listen to the

quiet click of your Minox shutter,

you might devote a moment to the

thought of what has gone into this
soft click. “Minox precision” are
not just words of advertising copy.

Inflation, as we get it, is when every-
body is so rich that no one can afford
anything.

To harmonize with the decor of the
surroundings, automatic office machines
now come in three attractive colors—

blond, brunet and redhead.

OKAY, LEN?

Speaking of Minox enthusiasts,

the editors have now received

copies of this silly looking parrot

six times. Needless to say, we al-

ways try to serve the interests of

Minox’ers, whoever or wherever

they may be. This parrot photo is

strictly for the birds, but it is the

pride and joy of the noted designer,

Len Perlman, who designs all of

the magnificent Minox literature—

sort of our payoff to him.
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NEW BROCHURE TELLS ROLE

OF MINOX IN BUSINESS

The business world has recog-

nized a new standard for presenta-

tions used in Employee Recognition

Programs, executive awards and

distinctive corporate gifts. Many

organizations find that the ultra-

miniature Minox camera is ideal in

all three areas, and corporate pur-

chasing agents are relying on the

Minox camera to solve their gift

problems. A study of how various

corporations have employed the

Minox as a business gift that re-

turns its value to the giver has been

compiled in an informative new

brochure entitled “Minox . . . To-

day’s New Standard.”

Whether covering the Employee

Recognition Program from its in-

ception through the selection of
special employees to be honored .. .

showing the value of Minox in the

field of business public relations—

and in fulfilling the key executive’s

needs ... or recounting how Minox

solves the problem of satisfying ex-

ecutives who have almost every-

thing .. . this stimulating new

brochure will be a welcome aid to

companies of every size—will spark

the imagination in dozens of ways

that will benefit you and your busi-

ness!

“Minox ... Today’s New Stand-

ard” is available without charge to

interested companies that request it

in writing on their corporate letter-

head. Address all requests to Serv-

ice Recognition Department, Kling

Photo Corporation, 257 Park Ave-

nue South, New York 10, New

York.

If you are interested in something that

interests nobody, you have intellectual

curiosity. If you are interested in some-

thing that interests everybody, you are

just nosy.

WHO SELLS MINOX BEST?

il It

a)
yd

From registration cards received,

we know that our national advertis-

ing and public relations programs

contribute to only part of the phe-

nomenal success story of the Minox

in America. Our best and most ar-

dent salesmen are the thousands

and thousands of enthusiastic

Minox owners from coast to coast.

Of the 2,434 registration cards re-

cently analyzed, here is how your

fellow Minox’ers answered the

question, “How did you learn about

Minox?”: 595 checked “Magazine

Advertisements,” 374 listed “Dealer

Recommended,” and by far the

greatest number — 1,164 — told us,

“My Friends Recommended.”

We’d like to sincerely thank each

one of you who has done so much

to boost the ultra-miniature Minox

to its present prestige position .. .

and has helped make it the world’s

most distinguished camera.

When your conversation next

turns to Minox and a friend or busi-

ness associate expresses interest in

your ultra-miniature camera, you

may wish to give him one of the in-

vitations you will find on the facing

insert. This invitation will insure

preferential treatment from your

Minox camera dealer to anyone you

recommend. And, as a token of our

appreciation, when your friend be-

comes a new Minox owner, your

dealer will present him with either

a box of Minox film or a compli-
mentary copy of Rolf Kasemeier’s

informative new book, “Small
Minox—Big Pictures.”

Again, our sincere thanks for

making the Minox the most famous

name in the ultra-miniature field.



the minox memo/ wiINTER/1959 page 1]

MINOXOLOGY (Cont’d.)

come from learning to improve, and

in sending prints to others. There’s

always a new satisfaction with

Minox.

Last week, I went over my fifty

best shots and made a discovery.

NEARLY ALL OF THEM ARE

CLOSE-UPS. MOST WERE

TAKEN AT 6 FEET OR LESS.

Some of the best ones were shot at

2 or 3 feet. So now I offer you a

suggestion . . . a suggestion which

I promise will improve your pic-

tures.

Try this: shoot a whole roll of

film on nothing but 2 feet to 6 feet

close-ups. Do not even use the little

red dot this time. Get the habit of

shooting close-ups. It will cost only

a few dollars, and it will be more

than worthwhile.

You MUST use the measuring

chain which is attached to your

Minox. The temptation will be for

you not to do so—to guess. How-

ever, it is extremely important that

you get the exact measurement on

close-ups if you want good clear

pictures. Now, not only do I want

you to shoot the whole roll in this

way, but I want you to do it all

within a hour or two. Start with

your family or friends or pets.

Please follow my instructions care-

fully.

1. Pick a sunny day and take the

pictures either in the early morning

or in mid-afternoon, no later than

3 or 4 o'clock. Try to escape the

noonday sun.

2. If you do happen to be shooting

at noon, select a fairly bright spot

under a tree in open shade.

3. Use your light meter, without

fail.

4. Be sure to have your subject

face the direction of the sun. If the
sun is not too strong or you are in

open shade, the eyes will not be

squinty.

5. Shoot three negatives of each
subject, varying your speed on

each. This is called bracketing your

shots. For example, assume that

your light meter calls for 1/100

second exposure. You might shoot

one picture at 1/50 second with or

without an orange filter, one at

/100 second with a green filter,

and one at 1/200 second without a

filter. You will find that one of

these is superior to the rest.

6. Instead of family pictures, you

may prefer to go to a public park.

Take along a package of cigarettes

or some chewing gum. Here is a

“formula” which I use that never

fails. Set your distance and walk

up to the person whose picture you

want. Offer a cigarette or a stick

of gum .. . talk about the weather

and while talking, simply lift the

camera to your eye and shoot the

picture. Say afterward, “You’ve got

a very strong face” or “beautiful

hair” or “expressive eyes.” Believe

me, flattery will get you some-

where. Then say, “My hobby is

taking pictures of interesting look-

ing people.”

7. When shooting at 2, 3 or 6 feet,

do not try to include trees, clouds

or other background.

8. Concentrate on close-ups at 2 to

3 feet. Whenever possible, shoot a

side view in order to eliminate such

cases where the nose would appear

larger than normal.

It doesn’t sound too difficult, does

it? The hardest part of this small

but mighty lesson is to conscienti-

ously use the measuring chain

which is attached to your camera.

Good shooting!
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EXCITING CHRISTMAS GIFT IDEAS
MINOX B .. . the gift supreme

World's smallest, lightest, easiest-to-use precision cam-

era has built-in exposure meter. Weighs just 3% oz.,
measures 37%” long. So quick, so sure. . . just match

speed dial with meter indicator for perfect

pictures every time—in all light conditions.

#6014 Minox B, satin chrome finish

camera and chain, complete with leather

case. $169.95

#6015 Minox B PRIVATE EYE, anodized
black finish camera and chain, complete

with black leather case. $186.95

Minox III-S . . . same as new Minox B

but without built-in exposure meter.

Weighs only 2% oz., ¥e” thick, 14%”
wide, 3%” long

#6010 Minox III-S satin chrome finish

camera and chain, complete with leather

case. $139.50

#6012 Minox III-S PRIVATE EYE, ano-

dized black finish camera and chain, com-
plete with black leather case. $154.50

#6011 Minox Ill-S, gold-plated camera
and chain, complete with genuine alli- >

gator case. $299.00

pa, NEW
MINOX

B/C FLASH

=

The world’s smallest and lightest flash unit measures

2x1x 42”, weighs just 1% oz. Built-in telescoping

reflector gives full illumination.

#6543 Model B for Minox B; with belt case $19.95
#6544 Model Afor Minox III-S; with belt case $19.95

#6545 Model U for 35mm or larger cameras;

with belt case $19.95

#6546 Battery for Minox B/C Flash $1.15

MINOX EXPOSURE METER

Vital companion to the Minox III-S. No computation:

necessary—gives direct reading for Minox. Satir

chrome finish meter and chain with leather case.

#6110 $27.95

Anodized black meter and chain, leather case.

#6112
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FOR THE MINOX’ERS ON YOUR LIST

MINOX SLIDE

PROJECTOR

Shows Minox and other ultra-minia-

ture color slides with exquisite

realism. Projects to a big 24x30”

at 8 ft. Measures 8x6x3%%”.

Pearl gray finish, leather case.

#6301 $94.95

MINOX

POCKET TRIPOD

ov MINOX SLIDE Sets up in 10 seconds, collapses into own case.

BINDING KIT Has tilting head and cable release. 74% x %

diam. Includes camera clamp, leather case.

Contains slide frames, metal masks and cover glass to #6621 $21.50

complete 50 slides. #6922 $8.50

MINOX TRANSPARENCY

VIEWER-CUTTER MINOX SLIDE SAFE

Examine frames through built-in magnifier, then cut Transparent, dustproof slide file measures 3% x 642

by thumb pressure. Facilitates speedy slide mounting. x 1%”, holds 50 Minox slides in numbered and in-

#6901 $14.95 dexed slots. #6923 $2.25

SEE PAGE 16 FOR YOUR NEAREST MINOX DEALER
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RIGHT-ANGLE FINDER MIRROR
Perfect for around-the-corner picture taking. Shoot
to the right or left while facing straight ahead.
Great for candid photograph.
#6200 for Minox III-S $9.95
#6202 for Minox B $9.95

TELEPHOTO/BINOCULAR CLAMP
Attaches Minox to binoculars, Adjustable for oculars
from 1” to 2” diameter. Has built-in tripod socket
and cable release socket. #6612 $24.50

MORE CHRISTMAS GIFT IDEAS

REFLEX VIEWFINDER
Lets you take pictures at waist level or near the
ground for angle shots, or wherever eye-level isn’t
desired.

#6201 for Minox III-S $14.95
#6203 for Minox B $14.95

MINOX PHOTO ALBUM
Has transparent plastic pockets for 102 standard size
Minox prints. Expandable to any size through refills.
Brown simulated leather with padded cover.

#6930 $6.95

MINOX BELT CASES
Lets you wear your Minox. Choose from genuine black, brown or red leather.
#6404 Minox III-S belt case
#6406 Minox B belt case

Accessory Cases
#6401 Minox exposure meter case
#6407 Leather cases for finders

$4.50
$5.50

$3.50
ea. $1.95
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FOR MINOX ENTHUSIASTS

—

MINOX ENLARGER/COPY STAND

Enlarges up to 11x14”. Has built-in light diffuser
control, tilt back lamp housing, £/3.5 micro-Minox
lens, double condensers, high-low switch.

#6770 $189.50

MINOX DEVELOPING TANK
Daylight loading, with thermometer. #6710 $12.50

MINOX FILM DEVELOPING KIT
15 sets of chemicals in pre-measured quantities.
#6720

ADJUSTABLE COPYING STAND

Sturdy stand for copying letters, book pages, docu-
ments. Adjustable for distances from 8” to 18”.
Folds to only 9x 1x 1%”

#6602 $29.95

“SMALL MINOX — BIG PICTURES”

Minox executive Rolf Kasemeier’s complete one-
volume pocket guide to Minox photography includes

over 100 pictures and diagrams. Great for amateur

and professional Minox’ers. 190 pages. $2.95

YOUR MINOX DEALER HAS THESE GIFTS NOW!

SEE NEXT PAGE FOR YOUR NEAREST DEALER
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THESE MINOX DEALERS INVITE YOU

TO SEE THIS COMPLETE GIFT LINE
ALABAMA—Birmingham ....Acton's Camera Shop

rg and Company
John's Photo Service

ERIN oes oioraccsdecsense Universal Photo Shop

ungkind Company

Prelers of Arkansas
Stuttgart ..... $s . Eddie Buerkle

CALIFORNIA—Alhambraa The+ Atma pera intspeep
‘amera —

's Camera

Weer 6555 Sais kaacécceve

EMA: 6 sncccanssacosussanenacs The

Ge

Beverly Hills Beverly Hills Camera Shop
California

Ex: of Beverly HillsCamera Exchange ver
Alfred Dunhill of London

Jordan Hime Co.
Kerr's Sport Shop

..Burbank Camera Center

Photo Art Shop

| amin ra . .+++++-Bosso Camera Supplies
COREREE cc ccccccscnesececeesss .Beaux Arts Studios

Camera Craft Shop

.Finley Camera Supply

. Harris Studio end Camera Store

Don's Cam
Millers wre and Art Supply

Camera Shop

Schae ler Photo Supply

La Habra

Mercury o
Ward-Tallant Photo Supply

Western Camera

Winstead Bros.
. «+. Las Altos Camera Shop

American Camera Exchange
Bel Air Camera

iu 's
Camera Exchange of Farmers ae

pus op
Carl's Camera Center

Chipron Stamp and Stationery

Los Altos ..

Los Angeles

Hen
Hollywood Soueeee Exchange

se of Rothschild
Iwata Photosrephie Supply

Kimura Photomart

King’s Camera
Sid Klein, Inc.

E. V. Lewis Cameras

Monarch Photo

Ed Morgan Camera Center

B, B. Nichols, Inc.

ins: y
Abercrombie and Fitch

“Allen Photo Supply Co.
Almac Camera Store

San Jose Royal Camera Shop
San Jose Camera
Webb's Photo Supply

San Luis Obispo ................. Cal Photo Supply
The Camera Shop

ey Maries asec cusaccaasas McDonald Camera Shop
Wee BERNE se seissdecsueviavecigecvasCamera iter

Camera Photo Serv:
Foreman's, =

$adcnanesesnvecetdenenes Camera Cente

. Stilley Photo Susntien
PITTI Anderson Camera

Westen's
Bants Matte oiiccesicscsccce Weaver's Camera Shop
Santa Monica ............. Brentwood Camera Shop

Carlson's Photo Supply
Stewart Photo Co,

win WOON saa vkenegeanewes staves Keith's Foto Co.
Re CE ncccncondwanved Bob's Shop

French's Camera Exchange
QUGGRIO is Hedecintisincedixg Logan Camera Shop

Reiman’s Camera Shop
Studio City Harry's Camera

Studio City Camera Exchange
PTORS «4 snevvswensaten a8, =
bit OEP CTE TTT as mera Shopen ee County Camere Shop
Walnut Creek po eesederensteses Photo Center
Whittier éwstéwsveste -Anthony’s Camera Shop

Monte's Camera
COLORADO—Colorado Springs

Deits Bros. Camera and Gift Shop

Shewmaker's Camera Shop

Craig euane - Wiggins Studio
Denver Camera paneerof Colorado

Colorado Visual Aids

Ford Optical
Gart Bros. Sporting

Haanstad's Camera Shop
Mile High Photo Co.

Skyline Camera Shop

Vine Rurac Sports S!
Yarbro Drug Co.

Grand Junction Midwest Photo

DELAWARE—Wilmington ...Lincoln Camera Shop

Photo Center

DISTRICT OF COLUMBIA—Washington

Baker's Photo Su;
Brenner Photo

Capital Camera
folumbia Piste Sunnie

Congressional Camera Center

Delray Beach..
Eau Gallie .. han

Fort Lauderdale

Hialeah.

Hollywood .
Fai

Ce MITT TY TTSTTT ee Brandon's Inc.
Brown's Camera Store

Orben Pictures
Riverside Shop

Key West ida Keys Photo Service
Lakeland born Camera Center

South Florida Photo
Lauderdale ....Hobby House
Sores ae the-Sea ....... Surdna Ente:
Mataire Mane 6 6eidie cca vkstsiciiniccsdi Campfield’sMiami see ...Burney's Photo Center

Camera Corner
Downtown Camera

Everglades Camera Stores

Gilpin's
Habersin Camera
Matrice Camera Shop

Miami Camera and Gift Center

Reynolds Photo Shop
Miami Beach .-Carl’s Camera

Enfield's
Foto Fair

Imperial Camera
Johnson's

Lincoln Lane Camera Center
Orlando .....Admiral Photo Supply

Bowstead’s Camera ip
Heim Camera Stores

Southland Hobby Shop
Palm Beach -.»»Miller and Wallace

_—— 's Camera Shop
Pensacola ‘ akewe —— Photo
Pompano Beach ; ey io Shop

Riviera Beach Knight'svue
St. Petersburg R & M Camera Shop

Robinson's Camera Shop
Strand Camera Shop

Webb's City, Inc.

Burt's Camera Shop

Cameras, Inc.

Norton's Camera Center










